
BULLFROG & BAUM

THE CHALLENGE:
To successfully launch The Mermaid Inn’s Oysterpedia iPhone and Droid Application.

In 2010, Restaurateur Danny Abrams created an iPhone and Droid application specifically for oyster aficionados and fans alike. 
Abrams charged Bullfrog & Baum with the task of launching the digital application to the media and the consumer audience. 

THE SOLUTION:
Bullfrog & Baum created an integrated public relations and marketing plan. First, a press release was drafted announcing 
Oysterpedia’s capabilities and distributed to high-profile media who cover food, lifestyle and technology. Bullfrog & Baum 
also aligned with the fifth annual Social Media Week, launching Oysterpedia to the consumer audience, inviting tech-savvy 
participants and appropriate media to experience the application and receive a hands-on tutorial from Abrams at The 
Mermaid Inn, East Village. A selection of signature oysters was presented to attendees to sample and explore varieties 
first hand. Bullfrog & Baum also spearheaded a marketing campaign, which targeted each of the Mermaid restaurant 
clientele through a series of e-newsletters, check presenters and on-premise signage. 

THE RESULTS:
At the conclusion of the launch, The Mermaid’s Oysterpedia Application has been downloaded 3,786 times with 2,652 free 
downloads and 1,134 paid downloads. Bullfrog & Baum also garnered significant press coverage for the application. Placement 
highlights include but are not limited to The New York Times, Grubstreet, Metromix, Gothamist, and UrbanDaddy.  

Total impressions: 16,838,049
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